
A Picture Is Worth a 
Thousand Words

How Compelling Construction Photos 
and Video Bring Projects to Life and 
Connect Your Agency With the Public
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Introductions



Agenda

• By the numbers── the power of visuals
• Examples of storytelling through photography



Did you know?



Your brain processes visuals ~60,000× faster than text



Visuals trigger an emotional 
responses almost instantly 





Visuals improve engagement up to 30%



Visual content 
influences up to 
80% of decision-making 



Great pictures are more powerful than words



Brings your projects to life





Demonstrates 
momentum













Shows enthusiasm and pride







Connects with policymakers



Builds understanding 
and awareness





Supports workforce development and recruiting











• Show the hard work

• dedication

• before and after









Josh Kulla Construction Media.  Photography used in this presentation courtesy of Willamette Water Supply Program, 
Portland Timbers, and Port of Portland.  Not authorized for other usage.

Contact Information

Josh Kulla
josh@kullaphoto.com

Libby Bakke
Libby.Bakke@Consoreng.com
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