
2018 Excellence in Communication 
Awards Show & Tell



Goals of Show & Tell Session

• Honor award winners without distraction

• Learn from award winners

• Make time for a viewing of all submittals and 
celebrate afterward



Dance of the Day

• Intro of presenter

• Presentation from award winner

• Present award, photo opportunity

• Not all award winners were able to attend so 
Libby will make a short presentation about 
those awards between each speaker



City of Spokane
Kristen Zimmer

Print Communication –
Large Utility

2018
Excellence in 
Communications 
Award





City of Spokane
Kristen Zimmer

Print Communication –
Large Utility

2018
Excellence in 
Communications 
Award



City of Gresham
Robin Pederson 

Consumer Confidence Report –
Large Utility

2018
Excellence in 
Communications 
Award



Gresham’s CCR is an opportunity to communicate the value of water (both as a product and 

a service), to promote wise use, to build community trust and customer satisfaction, and to 

encourage investment in resource protection and infrastructure. 

Bullet points in red are mandated.

 Message from Your Water Provider

 Drinking Water Sources

 Resiliency Projects

 Emergency Preparedness

 Water Quality Data table

 Definitions

 Notes on Contaminants

 What the EPA Says About Contaminants

 Reducing Exposure to Lead

 Sign Up For Public Alerts

 Special Notice to Immuno-Compromised People

 Regional Water Providers Consortium Member

 Learn More

 Public Participation Opportunities

 Translation Services

Electronic delivery provides a "win-win" scenario where both customers and utilities benefit, with the 

goal of greater access to water system information that is always available while simultaneously reducing                  

environmental impacts and using utility funds as efficiently as possible.

 Printed message of availability on utility bills

 Posted on City’s website

 Published availability information in City’s newsletter to reach all non-bill paying customers

 Improved community awareness by the following methods:

 Delivered to elected officials and the City Manager

 Included notice of availability in our E-Newsletter

 Published information and links on Facebook, Nextdoor, and CityNews

 Emailed link to neighboring agencies

 Mailed to customers upon request

$238.26 for printing 100

Graphic Design by 

Christine Blystone

City of Gresham 

Communications

CIT Y O F GRESHAM, OREGON GO ING BEYO ND



City of Gresham

Consumer Confidence Report –
Large Utility

2018
Excellence in 
Communications 
Award



Mason Co. PUD No. 1
Kristin Masteller

Director of Business Services

Print Communication – Small Utility
Electronic Communication – Small Utility

Strategic Communication Plan – Small Utility

2018
Excellence in 
Communications 
Award



small budget =

BIG IMPACT



About Mason Co. PUD No. 1



EXTERNAL CUSTOMERS

WHAT DO OUR CUSTOMERS 
WANT AND NEED TO KNOW?

HOW DO THEY LIKE TO 
RECEIVE THE INFORMATION?



SOCIAL 
MEDIA



INTERNAL CUSTOMERS

HOW DO WE TURN OUR 
EMPLOYEES INTO 
COMMUNICATORS?

HOW DO OUR EMPLOYEES LIKE 
TO COMMUNICATE WITH US?



Strategic 
Work 
Plan



The Evolution of the Newsletter



Tips to Consider…

• Find out what your customers and employees want to 

know and how they want to learn about it.

• Don’t be afraid to scrap things that aren’t working.

• Spend your $$$ where it really makes an impact.

• Embrace FREE technology but only where it is VALUE 

added.

• CROSS PROMOTE!





Mason Co. PUD No. 1

Print Communication – Small Utility
Electronic Communication – Small Utility

Strategic Communication Plan – Small Utility

2018
Excellence in 
Communications 
Award



Tualatin Valley Water District

Strategic Communication Plan –
Large Utility

2018
Excellence in 
Communications 
Award



Grabhorn Reservoir Replacement 
Community Outreach

• Replace 5 MG Grabhorn
Reservoir with seismically 
resilient reservoir

• 1.5 years of traffic and 
neighborhood disruption

• No public comments

– County cannot recall the 
last time a project of this 
size had no public 
comments



tvwd.org/grabhorn

• FAQ

• Project Schedule

• Aerial Photo

• Grabhorn ASR Handout

• Project Site Board

• Guide to Construction 
Equipment in the 
Neighborhood

• Guide to Landscape 
Restoration Plants



Lakewood Water District
Kevin Wyckoff

Electronic Communications –
Large Utility

2018
Excellence in 
Communications 
Award



Lakewood Water 
District Website 

Project

Making a site people 
will use



Old Site
• Required 

Knowledge of 
HTML to make 
any changes

• Hard to navigate

• lacked USEFUL 
INFORMATION

• Dated Features

• Complicated 
Domain name: 
www.Lakewood-water-
dist.org



Improvement 
Process

1. Identified needs

1. Cleaner, more modern look

2. Easy to navigate

3. Easy for all staff to update

4. Simpler Domain Name

2. Requested Proposals and interviewed design firms

3. Signed Contract with Municode/aha Consulting

4. Formed internal website committee to guide design

5. Committee provided design guidance for municode

6. Municode built the structure of the website and 

migrated content from old site

7. Committee members created new content to fill 

out the new site

8. Launched site and continue to update weekly



Design by committee process
• Initially met weekly with Staff from different functional 

areas

• Meetings were guided by a strong agenda laying out the 
decisions needed at each stage

• Consensus was reached on overall color theme, home 
screen scrolling, buttons, menus and features

• Identified main elements of site and assigned 
responsibility for content creation and maintenance

• Set deadline for launch



New site 
Complete

Thanks to:

• Peter  Kang, former LWD 
IT Admin

• Dave Fels, Aha Consulting

• Dave Hall, LWD Pumping 
Dept. 
Supervisor/Website 
Management Liaison

• Zac Smith, LWD Pumping 
Dept. Lead

• Doreen Funderburk, LWD 
Customer Service

• Amber Dickens, LWD 
Customer Service

• Phillip Mendoza, LWD 
Accounting Lead



Lakewood Water District

Electronic Communications –
Large Utility

2018
Excellence in 
Communications 
Award



Tualatin Valley Water District

Internal Communications –
Large Utility

2018
Excellence in 
Communications 
Award



National Preparedness Month Water 
Storage & Emergency Kit Hands-on Demo

• Prepare employee and 
their families so they 
are available as first 
responders

• Get employees started 
on assembling kits

• Water storage 
sanitation and 
emergency kit clinics, 
take home tools and 
Amazon purchase list

Water Sanitation Clinic



Silverdale Water District
Martha Hesselein & Diana Temple

Video or Sound Production –
Small Utility

2018
Excellence in 
Communications 
Award



Resourceful – Recycling Our Water

2018
Excellence in 
Communications 
Award



• First step in an ongoing process to educate 
and build confidence in utilizing recycled 
water



• Ten-year University of Washington study 
analyzing samples from CKTP



• Kitsap County projected population increase 
of approximately 100K over next 20 years



• Goal: Free up 1,000,000 gallons of potable 
water per day during peak day demand



Silverdale Water District

Video or Sound Production –
Small Utility

2018
Excellence in 
Communications 
Award



North City Water District

Wild Card – Small Utility

2018
Excellence in 
Communications 
Award



Legislative Communication

• State funding provided 
the opportunity for an 
expanded, 
comprehensive project to 
occur

• Educate legislators about 
NCWD efforts
– Thoughtful planning take 

time, but utilities need to 
know that up front funding 
is available

– Creative financing (good) 
was key to success



Utility Tour: 4 State Legislators, 
WA-DOH, Dept. of Commerce

• Legislators asked project 
specific questions (and 
beyond) which helped them 
advocate for other complex 
projects during the recent 
legislative session

• Encourage all utilities to 
provide tours to legislators 
so they understand critical 
infrastructure



North City Water District

Wild Card – Small Utility

2018
Excellence in 
Communications 
Award



City of Bend
Julie Price

Best of Show!
Video or Sound Production – Large Utility

2018
Excellence in 
Communications 
Award



CITY OF 

BEND

CITY OF 

BEND

Thinking BeyonD the box: 

opportunities for community engagement



CITY OF 

BEND

CITY OF 

BEND

How we have told our utility story

Water 

Sewer 

Stormwater

Source, treat, deliver, collect, treat, reuse 

Repeat

Source, treat, deliver, collect, treat, 

reuse Repeat



The Plan
Strategic Media Plan:

Identified:
General Message
Target Audience
Action/Behavior Change 

Desired
Budget:
Delivery Plan:
Mass Media vs. Select Media
Strategic Media Plan

Media 
Buying/Negotiations

Develop:
Key Messages

Production/Creative:

Measurements:
Surveys
Participants



Changing how we tell our story



CITY OF 

BEND

CITY OF 

BEND

Selecting a micro pocket





CITY OF 

BEND

CITY OF 

BEND

Selecting a venue



Youth Video and poetry contests 



CITY OF 

BEND

CITY OF 

BEND

Developing Business Partners



CITY OF 

BEND

CITY OF 

BEND

Getting the word out



CITY OF 

BEND

CITY OF 

BEND

The packet



CITY OF 

BEND

CITY OF 

BEND



• Video & Poetry

– Grand Prize

– Division Winners by age 
groups

– People’s Choice Award

Judging



CITY OF 

BEND

CITY OF 

BEND

Lucie
City of Bend Utility Department – 2017 Clean Water Works Poetry Contest Winner

Age 7

Meet lucie



CITY OF 

BEND

CITY OF 

BEND



CITY OF 

BEND

CITY OF 

BEND



CITY OF 

BEND

CITY OF 

BEND



CITY OF 

BEND

CITY OF 

BEND



CITY OF 

BEND

CITY OF 

BEND



CITY OF 

BEND

CITY OF 

BEND

BROUGHT TO YOU BY



City of Bend

Best of Show!
Video or Sound Production – Large Utility

2018
Excellence in 
Communications 
Award


